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ORDER FORM

CD-ROM of BEVERAGE DIGEST’S
“WALL STREET SMARTS” June 14, 2004 Conference

Conference Program

Welcome & Opening Remarks Beverage Digest

JOHN SICHER, EDITOR/PUBLISHER
“ The Changing Consumer Landscape” Cadbury Schweppes

MIKE MCGRATH, PRESIDENT-SALES, AMERICAS BEVERAGES
“ Collaborative I nnovation” Graphic Packaging

STEVE HUMPHREY, PRESIDENT & CEO
“ Driving Shareholder Value’ Pepsi Bottling Group

AL DReWES, CFO & SENIOR VICE PRESIDENT
“Mid-CalorieC's Additionby Subtraction” Goldman Sachs

MARC COHEN, BEVERAGE ANALYST
“ SazangtheFutureGromthwith Retailer Brands’ Cott Corporation

Ray SiLcock, CFO & ExecuTIVE VICE PRESIDENT

“Navigating the High C's; The Retail Dilemma” Lehman Brothers
MIKE BRANCA, BEVERAGE ANALYST
“Coca-Cola Asia Update” Coca-Cola Company
MARY MINNICK, PRESIDENT, ASIA GROUP
“ The Evolution of Revenue Management at Coca-Cola Bottling Co. Consolidated
Coca-Cola Bottling Co. Consolidated”  BiLL ELMORE, PRESIDENT & COO

“ Large Market — Great Potential - MEXICO" Canadean
RoB SHUTTLEWORTH, CEO

“ Revenue Management Leader ship” Coca-Cola Enterprises
TERRY MARKS, CHIEF REVENUE OFFICER & VICE PRESIDENT
“US Soft Drink Industry: In Search of Morgan Stanley
Profitable Growth” BILL PECORIELLO, BEVERAGE ANALYST
“ Hitting the Marketing Sweet Spot” PepsiCo

DAVE BURwiIcK, CMO & SENIOR VICE PRESIDENT PepsI-CoLA N.A.

Prices: $50 for conference attendees; $125 for al others.
Please rush me copy(s) of the “Wall Street Smarts’ June 14, 2004 Conference CD-ROM.

Ucharge My: OAmerican Express OMasterCard QVisa

Card Number: Exp. Date

U check Enclosed (made payable in US funds to Beverage Digest).
UBill Me. 1’11 honor your invoice. Pleaseinitial here;

Name Title

Company

Address City ST Zip
Phone Fax

TO ORDER: FAX to 914:244-0774; PHONE 914-244-0700
| ]

or MAIL to Beverage Digest, P.O. Box 621, Bedford Hills, NY 10507-
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